@ Tenge Bank

UHANBUIY AJILHBIE YCJIOBUSI AKITUU « CASHBACK 2.0. — SHOPPING MANIA»!

Tun npoaykra/Akuuu Axums «Cashback 2.0»
MapkeTHHroBOe Ha3BaHUE AKIUHU «CASHBACK 2.0. - SHOPPING MANIA»
Bamora akuun HaIlMOHAJbHAs BaioTa PecnyOmuku ¥Y30ekucTaH-«cym»

5661 Shoe stores

5611 Men's And Boys' Clothing
5621 Women's Ready-to-wear Store
5631 Women's Accessory And Speci
5641 Children's And Infant's Wea
5651 Family Clothing Stores
MCC-koapl, y4acTBYIOIHE B AKIIMH 5655 Sports Apparel,riding App.s
5681 Furriers And Fur Shops

5691 Men's And Ladies's Clothing
5697 Tailors,seamstress,mending
5698 Wig & Toupee Shops

5699 Miscellaneous Apparel & Acc
5999 Miscellaneous & specialty r

Teppurtopusi npopeaeHnss AKIMIA AKXIMs IPOBOANTCS Ha TeppuTopuu PecrryOnnkn Y30eknucran

Onepanuu, y4uThIBacMble B AKIIMH, MOTYT OBITH COBEpPIICHBI Ha OHJIAMH-
TOProBBIX IUTOMAnKax B PecmyOnmke Y30ekucraH, a Takke Ha OHJIANH- U
IIaomanka npoBeneHnst AKIUH odraliH-TIIomanKax 3a e€ mpeaesiaMu, IpH YCIOBUH, YTO OHH IPOBOASTCS IO
MCC-konaM, TepeyucIeHHBIM B HAcTOSIINX MHAMBUIYaIBHBIX YCIOBHSX
Axunn

¢m3nueckue smna, corigacHo IIpaBui mpoBeneHHs AKIMH, SIBISIOLIHECS
nepxarensmu kapTel Mastercard, smutupoBanHoii B AKBb «Tenge Banky,
KOTOpBIE B TEPHOJ TPOBEACHHS AKIUHM COBEPIIMIN ONHY WIH HECKOJIBKO
MOKYNIOK 10  JAaHHOM  KapTe  dYepe3  IUIATeXHBIE  TEPMHUHAIH,
3apeructpupoBanaele  mox MCC-komamu, yKa3aHHBIMH B HACTOSIIIUX
MHauBuayanbHbIX YCIOBUSX AKLUH.

TpeOoBanusi K Y4acTHUKAM AKIHU

Cpoxku nposeeHuss AKIHA ¢ 01.05.2025r. mo 31.07.2025r. (BKJIIOUHTEITHHO)

TOKYyIIKa TOBapoOB (B TOM 4YHCJIC TOBApbl, HaXOAAIIUECA HA CKHUIOYHBIX

YcaoBusi pacnpocTpaHeHust AKIMH
p pocrp 1t MO3ULUSX).

Kem63x coctaBmser 5% OT CyMMBI KaXOOTO YCIENIHOTO IUIATEXa,
OCYIIECTBIEHHOTO C HCIOJNB30BaHWEM KapThl Mastercard, >MHTHPOBaHHOM
AKB «Tenge Bank», npu coBeplieHHH NOKYITKH (MM HOKYIOK) IIOCPEACTBOM
MIaTEXHOr0 TepMHHAJa, 3apeructprupoBaHHoro nojq MCC-koqoM, yKkazaHHbIM
B HacTosIMX MHOUBHAYyalbHBIX YCIOBHSAX AKLHUHM, B TEUYEHHE CpOKa eé
MIPOBEICHMS.

Pa3mep kemGrka

MuHuMaNIBHBII pa3Mep 4eKa 10 (mecsars) momn.CLIA mbo B SKBUBaJEHTE IO KapTaM C CyMOBBEIM OallaHCOM

MagkcumaabHOe KOJIH4YecTBO onepamnuii,

nepBble 10 (IecsATh) yCIENHbIX TpaH3aKIKi B 1 KaaeH apHbIH Mecs
BXOJSIIHE B HACTOS LY AKIHIO P (a )y ™ B Aap 1

B COBOKYMHOCTH, B TeueHHH | kamengapaoro mecsua: 650 000,0 (mectbcoT

MakcumaabHasi CyMMa Keloska
IATBACCAT TbICSl‘I) CyM;

— B cimydae oTMeHBI miaTesxa (Bo3Bpara TOBapOB, UITH ITPU YaCTUYHOM BO3Bpare
JKBaiiepy), HA4YMCIICHHBIH KemmosK Oyner AaHHYJIMPOBAH
U CITHCAH C KeIOdK cueta Y4acTHUKA AKIUHU
— Ilpu Bo3Bpare ToBapoB [lapTHEPY (C yueToM BO3BpaTa CyMMbI MOKYIKH
Oco0ble yc1oBHSI AKIHH Y4acTHUKY), YyacTHuK Axiun coriamaercs
¢ 0e3akIeNTHBIM CHHCAHHEM CYMMBI, B pasMepe paHee 3aylCIEHHOTO
KemboKa, OT CyMMBI BO3BPAIIEHHOTO TOBApa IPH 3aYUCICHHH JCHEKHBIX
cpencTB Ha 0OaHKOBCKyIO KapTy Mastercard, mocpeacTBoM KOTOpo# Oblia
OCYIIECTBJICHA TPAH3AKIIMS.

Y Hacmoswyue Unousudyanvhuie yenosus Axyuu «Cashback 2.0 — Shopping Mania» sersomes neomvemaemoii wacmuio «Ilpasun nposedenus axyuu
«Cashback 2.0».



